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Users, NonUsers, Non--users & Exusers & Ex--usersusers
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Australian download speeds, June 2008
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Hours used, selected countries
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Mobile access amongst internet usersMobile access amongst internet users
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Mobile internet access by total Mobile internet access by total 
internet useinternet use
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Average hours of mobile access, 
selected countries
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The Digital Divide



Conventional dimensions of the 
digital divide
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Policy questions
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Use by age
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Internet use by lifestage
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Internet use by income
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Internet use by education
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Internet use by occupation
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Computer at home by income, Computer at home by income, 
households with children onlyhouseholds with children only
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Home access by income and childrenHome access by income and children
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Interacting online



Contact with various groups since 
connection

:
% %

� � �� : � � : :

&&

99

&�

%%
�9 ��

:�

� &

�:
��

:�
��

� �

:#
:% :%

��**���6

���������	�


����������

A�
�����
��	������� =�
�
��	 @���
. @���	�� A���
���	�.���

���3�����	

/����
.���������� ������������������ =����	����������� ����������	������� /����
.��	�������



People who share hobbies
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Viewing and Creating Content



Importance of internet by genderImportance of internet by gender
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Downloading and surfing by genderDownloading and surfing by gender
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BloggingBlogging and posting photos, access and posting photos, access 
type by gendertype by gender
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Importance of internet by ageImportance of internet by age
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Downloading and surfing by ageDownloading and surfing by age

A����������

,��
�����

���<
. A����������

,��
�����

���<
. A����������

,��
�����

���<
.

��(:�����
(�� �� :� %� �& �: &:

��(:��)*�	� &� %& �� &� �& 9:

�#(%�����
(�� � � �9 �% &� �#

�#(%��)*�	� �� :� &% :� &� %�

&#C����
(�� : # �� % %% �9

&#C�)*�	� �9 9 �& �� %9 ::

'��	
��������� '��	
��������� ���3�������*



BlogsBlogs and websites by ageand websites by age
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Share creative work I like by ageShare creative work I like by age
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Online and Offline Media 
Consumption



Impact of internet access on other Impact of internet access on other 
media use by agemedia use by age
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Importance of various media for Importance of various media for 
informationinformation

�

�:

�� ��
:%

�#

:#

�� :�
�9

:%

%

��

�% �%
#

:#

%#

9#

�#

�##

-	���	�� A����� =���� �4 8�
�

4��.��������	� -������	� ����������������	�

��

��

9�
�%��



Importance of internet for 
information, selected countries
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If a large international story was breaking I 
would access an online news service
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How often do you look for general information How often do you look for general information 
on a site such as on a site such as WikipediaWikipedia, by age, by age
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Attitude to reading online, by ageAttitude to reading online, by age
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The internet has become important 
for the political campaign process
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Online Commerce



Concern about credit card security
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Banking

 !�:9

��

��

�&

�

%

 ���� 0�������	���	��
.
8�	��
. 1��<
.
'��
.



Where do you get your digital musicWhere do you get your digital music
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Where do Where do you you get digital get digital musicmusic
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How much would youHow much would you pay pay for a digital for a digital 
copy ofcopy of a $40 CD a $40 CD or DVD?or DVD?
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Online Online version value version value by ageby age
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View sexual content at least weekly
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Summing up
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