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Associate-Professor

Senior Research Fellow and ARC Centre Fellow, Centre of Excellence for Creative Industries and Innovation, QUT, 

Work related experience

July 2000 – December 2005
Post-doctoral Research Fellow Creative Industries Research and Applications Centre, Queensland University of Technology

July 1999- July 2000  
Research Fellow, Australian Key Centre for Cultural and Media Policy; Coordinator of Centre's Asian Linkages Program.

ACADEMIC QUALIFICATIONS 


Education 

1995-1999 Doctor of Philosophy

Griffith University, Brisbane Australia

Supervisor: Dr. Mary Farquhar, Prof. Tony Bennett

Title: Television, the Market, and State Management of Culture in Urban China

RESEARCH AND SCHOLARSHIP 

ARC National competitive 

2009- 2011
Creative clusters, soft infrastructure and new media: developing capacity in China. ARC Linkage Project 

Investigators: Prof Justin O’Connor, Assoc-Prof Michael Keane, Prof Greg Hearn, Industry Partners and partner investigators: Arup Sydney, Communication University of China, Beijing Academy of Science and Technology, CELAP, Peking University.

$380,000

2008-2010 
Governance, human capital and regional investment in China's new creative clusters, ARC Discovery Project 

Investigators: Dr Michael Andrew Keane, Prof Xiaoming Zhang $180,000

2006-2007
The Great Transformation: Accounting for the Shift from Cultural Institution to Creative Enterprise: ARC Linkage International Fellow (2006) Investigators Dr Michael Keane, Prof Zhang Xiaoming, Prof Stephanie H. Donald

$20, 380. 

2003 -2005 
Internationalizing the Creative Industries: China the WTO and the Knowledge-based Economy, 2nd named chief investigator, ARC Discovery. Investigators Prof John Hartley, Dr Michael Keane, Prof Stuart Cunningham, Prof Stephanie H. Donald, Assoc Prof Terry Flew, Dr Christian Spurgeon, $358, 240

2002 -2004 
Economic Legal and Cultural Dynamics of TV Format Flows in the Asia Pacific, 2nd named chief investigator ARC Discovery Investigators Prof Albert Moran, Dr Michael Keane, Prof Justin Malbon, Dr Amos Owen Thomas, $218,000.  

Commercial Research 

2008
Culture and Innovation in East Asia, ERGO consultants, New York. $1750

2005 Innovation Systems in China, India and the US—a Comparative Study Oxford Analytica GBP800.  

2003
Financing Creative Industries in Developing Countries UNCTAD $8548 (part of team with Stuart Cunningham and Mark Ryan)

2002
National Office for the Information Economy: Research and Innovation Systems in the Production of Digital Content: with Terry Cutler, Stuart Cunningham, Greg Hearn and Mark Ryan $45, 454

2001
Creative industries Mapping Brisbane City Council: with Stuart Cunningham, Greg Hearn, and Abe Ninan $15,000

2001 
Regional and Community-based Enterprise, Qld government Department of Premier and Cabinet (part of research team) $10,975

2000
From Ceremony to CD-Rom Indigenous Creative Industries in Brisbane, Brisbane City Council $15,000 (chief investigator with John Hartley)

Advisory 

International advisor to the Shanghai Creative Economy Research Institute (launched by John Howkins in November 22nd 2006); Board member International Creative Industries Alliance working with the Beijing City government; International Advisory Board The Cultural and Media Industries Research Centre, (CuMIRC), the University of Leeds

RECENT PUBLICATIONS

Publications Books

(2009) With Zhang Xiaoming (China) International perspectives on the Creative Economy, Beijing: Sunchime. 

(2009) edited with Albert Moran, Cultural Adaptations, London: Routledge.

(2008) (with Ying Zhu and Ruoyun Bai) TV Drama in China: Unfolding Narratives of Tradition, Political Transformation and Cosmopolitan Identity, Hong Kong: HKU Press

(2007) Created in China: the Great New Leap Forward, London: Routledge 

(2007) (with Anthony Fung and Albert Moran) New Television, Globalization and the East Asian Cultural Imagination, Hong Kong: Hong Kong University Press. 

(2004) (with Albert Moran) Television across Asia: Formats, Television Industries and Globalization, London: Routledge. 

(2004) (with R. Wissler, B. Haseman, and S. Wallace) Innovation in Australian Arts, Media, and Design: New Challenges for the Tertiary Sector, Flaxton: Post Press.

(2002) (with S. H Donald and H. Yin) Media in China: Consumption, Content & Crisis. London: RoutledgeCurzon 

Chapters in Books 

(2009) ‘The capital complex’ in Creative Economies, Creative Cities: Asian-European Perspectives, Edited by Lily Kong and Justin O’Connor, Springer Press, pp. 82 – 93.

(2009) ‘Re-imagining China’s future: soft power, cultural presence and the East Asian media market’ In D. Black, A. Tokita (eds) Complicated Currents: Media Production, the Korean Wave, and Soft Power in East Asia, Melbourne: Monash E-press (in press). 

(2009) (with D. Shang, and J-F. Doulet, J.-F.) Urban Informatics in China: Exploring the Emergence of the Chinese City 2.0. In M. Foth (Ed.), Handbook of Research on Urban Informatics: The Practice and Promise of the Real-Time City. Hershey, PA: Information Science Reference, IGI Global.

(2008) Ryan, Mark, David, Keane, Michael & Cunningham, Stuart, ‘Australian

Indigenous Art: Local Dreamings, Global consumption’, in Helmut K. Anheiser and

Yudhushthir Raj Isar eds. Cultures and Globalization: The Cultural Economy, Sage

Publications, California and London, pp. 284- 291. 
(2008) {with Weihong Zhang} ‘Cultural creative industries or creative cultural industries’. In Hu Huilin (ed.) China’s Cultural Industries Review, Shanghai: Shanghai People’s Press, pp. 290 – 300. 

(2008) [with S. Cunningham and M. D. Ryan] ‘Financing creative industries’, in D. Barraclough and Z Kozul-Wright (Ed) Creative Industries and Developing Countries: Voice, Choice and Economic Growth. London: Routledge, pp. 65 – 110.

(2008) ‘East-Asia: the global regional dynamic’, in Helmut K. Anheiser and Yudhushthir Raj Isar eds. Cultures and Globalization: The Cultural Economy, Sage Publications, California and London, pp. 141 -148. 

(2008) ‘From national preoccupation to overseas aspiration: TV drama’s emerging challenges’ in Keane, Ying and Bai, China: Unfolding Narratives of Tradition, Political Transformation and Cosmopolitan Identity, Hong Kong: HKU Press), pp. 145 -156. 

(2007) ‘Structure and reform in China’s television industries’ In Stephan Ollig and Manfred Kops Eds. Internationalisation of the Chinese TV Sector -Economic and Legal Consequences after the WTO Entry. Berlin: LIT Verlag, 191- 204.

(2007) ‘Chinese citizenship and globalization’, in Wayne Hudson and Stephen Slaughter (eds.), Globalization and Citizenship: the Transnational Challenge. London: Routledge, pp.40 - 55.

(2007) ‘The rise of a super-sign’ in Geert Lovink and Ned Rossiter (eds.) My Creativity. Amsterdam: NIC Press, 97 – 108.

(2007) ‘A new model of creative innovation in emerging economies: rethinking stages of development’, in Lu Xuewu and Fan Zhou (eds.) The Frontier of Cultural Creative Industry. Beijing: CUC Publishing.

(2006) [with L. Montgomery] ‘Learning to love the market: Copyright, creative and China’, in Pradip Thomas and Jan Servaes (eds.) Communications, Intellectual Property and the Public Domain in the Asia-Pacific Region: Contestations and Consensus, New Delhi: Sage, pp. 130-149.
(2006) [with Albert Moran] ‘Asia’s new import-export industry: television formats’ in Sylvia Harvey Ed. Trading Culture: Exploring the ‘Indigenous’ and the ‘exportable’ in film and television culture, London: John Libbey Press, pp. 105-117.

(2005) [with S. Cunningham, T. Cutler, G. Hearn, M. Ryan] ‘From ‘Culture’ to ‘Knowledge’: An Innovation Systems Approach to the Content Industries In Caroline Andrew, Monica Gattinger, Sharon Jeannotte, and Will Straw eds. Accounting for Culture: Examining the Building Blocks of Cultural Citizenship, Ottawa: University of Ottawa Press, pp. 104-124.

(2005) [with Stuart Cunningham and Mark Ryan] ‘From remote ‘outback’ beginnings to cultural export phenomenon: a case study of finance in the internationalization of Australian Indigenous art’, in Rhonda Breit and Jan Servaes eds. Information Societies or Knowledge Societies: UNESCO in the Smart State, Penang: Southbound, pp. 93-107. 

Articles in Refereed Journals 

(2009) ‘A tale of two cities clusters’, Creative Industries Journal, 3.1

(2009) ‘Creative industries in China: four perspectives on social transformation’, International Journal of Cultural Policy 15 (4).
(2009) ‘Between the tangible and the intangible: China’s new development dilemma’, Chinese Journal of Communication 2 (1): 77 – 91. 

(2009) ‘Great adaptations’ Continuum, special issue on Cultural Adaptation, Vol 35, no. 3, pp. 221 – 230.

(2009) ‘Understanding China: navigating the road ahead’ Economia delle Cultura, Il Mulino.
 (2008) [with Albert Moran] ‘Television’s new engines’ Television and New Media {accepted for publication 14/2/2006}

(2007)  [with John Hartley and Stuart Cunningham] ‘The Queensland Model: Connecting business enterprise, education, research and development and cultural production and exhibition in a creative industries cluster’, in Zhang et al (eds.) The Blue Book of Chinas’ Culture 2007. Beijing: CASS Publishing

(2007) [with Peter Higgs and Stuart Cunningham] Inside and outside: where does a creative cluster begin and end’. In Zhang Xiaoming Ed World report on Cultural Industries, Beijing: CASS Publishing.

(2006) ‘From Made in China to Created in China’, International Journal of Cultural Studies Special Issue on China, 9 (3) 285 -296.

(2006) ‘Once were peripheral: creating media capacity in East Asia’, Media Culture & Society 28 (6), 835-855.

(2006) ‘Exporting Chinese culture: industry financing models in film and television’ Westminster Papers in Communication and Culture (3 (1): 11-27.
 (2006) [with Albert Moran] ‘Cultural power in international TV program format markets’, Continuum, 20 (1): 71-86

(2005) ‘Television drama in China: Remaking the market’ Media International Australia, No 115: 82-93.

(2005) [with Stuart Cunningham and Mark Ryan] ‘Worlds apart? Finance and investment in creative industries in the People’s Republic of China and Latin America’, Telematics and Informatics, vol. 22, issue 3

(2005) [with Albert Moran] ‘Copycat TV in Asia and the Pacific’ Media International Australia, no. 116) 

SERVICE

2004 - 2006 University Human Research Ethics Committee: Creative Industries Faculty Research Ethics Advisor.

2005 -- Creative Industries Faculty International Advisory Committee.

Leadership

Establishing and mentoring a group of Asian researchers within the Faculty and establishing the Institute for Creative Industries East Asia group.

Conference organisation and networking

Project managing and running two international conferences: Creative Industries and Innovation in China (Beijing, July 7 – 9 2005) and China East Asia Media New Media (July 4 – 6, 2007)
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