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Contact 

Faculty of Creative Industries    (07) 3864 3556, 0410 579 553, g.hearn@qut.edu.au  

Education 

PhD Social Psychology: University of Queensland, 1987 

BSc Hons Social Psychology: University of Queensland, 1978 

BSc Social Psychology, University of Queensland, 1977 

Employment 

Research Professor, Faculty of Creative Industries, & co-Leader, Creative Workforce Program, ARC Centre for Creative Industries 
and Innovation, 2008- 

Professor and Foundation Director, Institute for Creative Industries and Innovation, QUT, 2002-2008 

Associate Professor, Media and Communication, Faculty of Creative Industries, QUT, 2002-2004 

Associate Professor, Faculty of Business (School of Communication) QUT, Director of Post-Graduate Research Studies, 1998-2001 

Research Grants (selection) 

2007: Swarms in Urban Villages: New Media Design to Augment Social Networks of Residents in Inner-City Developments 

2006: Developing a creative ecology as a community of practice: The pathway from training to profession in the digital content 
industries 

2006: New Media in the Urban Village: Mapping Communicative Ecologies and Socio-Economic Innovation in Emerging Inner-City 
Residential Developments 

2005: ARC Centre of Excellence - Australian Creative Innovation System 

2004 ARC Linkage Grant: Researching, designing and evaluating online learning tools to effectively utilise audio-visual archives: 
Critical literacies through rich task interactivity.  

2004 ARC Linkage Grant: Creative digital industries in Australia: Innovation in quantitative and qualitative mapping.  

2003 ARC Linkage Project: Youth Internet Radio Network: Ethnographic action research of an emerging media technology.  

2003 ARC Linkage Equipment and Infrastructure Grant: Australian Creative Resources Archive.  

2002 ARC Linkage Grant: Creative industries in Queensland: Cluster mapping and value chain analysis.  

2001 Australian Research Council SPIRT Grant: Evaluating a model to improve the sustainability and success of rural community 
development initiatives that use new communication technologies. 

In total over $4million successfully acquitted. 
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